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Outline 
• July 1, 2014 requirements 
• Contents of the Political File 
• NAB PB-18 forms (candidates and issue ads) 
• Recordkeeping obligations 
• Watchdog complaints 
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July 1, 2014 
• Online political files currently required for top 50 “top 4” 

stations  
• This requirement applies to all TV stations as of July 1, 2014 
• Stations are not required to upload their political files as they 

existed prior to July 1, 2014 – this is a going-forward 
requirement 

• Take this obligation seriously – complaints filed; watchdogs 
looking 
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Contents of Political File 
• All requests to purchase time – or free time that is 

provided outside of exempt programs 
• Whether request was accepted or rejected 
• Rate charged 
• Date and time aired 
• Class of time purchased 
• Name of candidate to which the spot refers, the office 

sought, or the issue to which the spot refers 
• Name, address, phone # of ad buyer 
• Name of treasurer (candidate) or list of executive officers 

(most issue ads) 
• Use PB-18 or similar forms! Don’t take no for an answer 
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Recordkeeping 
• Maintain records for two years 
• July 1, 2014 online materials – maintain until July 1, 2016 
• Paper political files – maintain June 30, 2014 paper political files 

until June 30, 2016; discard previous materials on a rolling 2-
year basis 

• BCRA requirements cover each message relating to a political 
matter of national importance, including 
• A legally qualified candidate; 
• Any election to federal office; or 
• A national legislative issue of public importance 

• If the ad deals with an issue to be decided in Washington DC, it 
should be included in the file as a national issue of public 
importance 

14 



Recordkeeping, cont. 
• In the case of any other (non-Federal, non-candidate) 

political or issue request (e.g. local zoning or bond issue, 
state issues): 
• The name of the person or entity purchasing the time, 
• The name, address and phone number of a contact person, 

and 
• A list of the chief executive officers, members of the 

executive committee or of the board of directors of such 
entity.  

• Many stations use the PB-18 issue ad form for this purpose 
• Do not post copies of checks! 
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Watchdog Complaints 
• Watchdog groups trolled through the online political files 

for many top 50, top 4 stations looking for issues, and 
found a couple of instances where stations did not 
completely provide all of the information that the FCC’s 
political disclosure rules require. 

• Complaints filed with the FCC against 11 television 
stations on May 1, 2014 

• FCC acts quickly – sends letters of inquiry on May 12, 
2014 
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Watchdog Complaints, cont’d 
• For example, where an issue ad attacked a candidate and 

addressed a specific political issue, stations were faulted for not 
identifying in their public file disclosures both the candidate and 
the issue.  In several cases, one was disclosed, and not the other. 

• Another common issue was the failure to include in the file a list 
of the principal executive officers or the directors of the 
sponsoring organization.  Several times, one officer was 
identified, but not the directors or the other executive officers of 
the sponsor 

• Timeliness of the disclosures was also attacked – political files 
must be updated immediately (generally, same day). 
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Watchdog Complaints, cont’d 
• The complaints ask the FCC to consider more aggressive 

enforcement, potential fines, and also to issue a Public Notice 
emphasizing the importance of maintaining accurate, 
complete and timely online political files. 

• Chairman Wheeler: “We take political file complaints seriously 
and anticipate resolving these [complaints] quickly. Accuracy is 
just as important as accessibility in providing this kind of 
information to the American public. I hope this serves as a 
reminder to all stations of their obligation to maintain political 
files in accordance with statutory provisions and our Rules.” 
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Disclosure Statements 
• Stations must disclose to candidates all classes of time, 

discount  rates and privileges given to commercial 
advertisers that affect the value of spots 

• Every station should have a standard disclosure statement 
that is given whenever there is an inquiry for political 
time. 

• Place in online political file?  Some do so for convenience; 
NAB and others recommend against 
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Contact Information 
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